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Factors Influencing the Decision to Buy Smartphones of Students
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UNAALD

De

a o

Ao < & A = o Aa ' v a &
naaspaikiiandszasd 1) ihefnmddvduyaaaniinadaniiaaiulade
v ¢ & =] A = v o !
Insanriantialns (Smartphone) vastndnsn waz 2) tNafnsaduauaIudszaunid
nIaaa (7P’s) Nifiwadanisdaduladalnidwiaunialvu 1830uuunsidbuuy Survey
Research laslfunuugaunin (Questionnaire) iuia3asfialun1sifivsiusindeya
ﬂszmmmjué’aazhﬂumﬁé’sm%’aﬁ fa undnsInmasnaiearissit Tu U1, $1uau
1,272 au afianlglunmalienzidayalaun duads fevaz drudoauunIaIgiu n3
NA&aU t-test, One-Way ANOVA, aﬁﬁmﬁmﬁzﬁmnaywmmuuuﬂﬂﬁ
INNIANBINDIN Q@ammuaaummmﬂmy'Lflmw%m sulnagiduszausu
Ua7.1 ndadududiulszauniiniiaaia (7P's) dduanufainegluszauann
A . A Y Aa o a = A o A W A a & @
ndad 3.74 lasdundszauanudaingigafaduiudl taliesziidunoda
wudnludsndu “Bkalnidwridefie” frzauanufaiugiganauads 3.01 §1uHA
AsAnEIINNMIaaanlaTe wudrludungdnssuaienainisde JszauaNNAALAR
A A N R o A 9§ v ol wa o 9, A @
gaganeLaiy 3.88 lagtandt Yinuwazuusihudldnugduiinuazuusinlile” fazdu
AnuAaAugIganAaly 3.87 sasasundaludunnanzuasnidays Nd1ady 3.85
o A A Y A A A A L A X a o
wazdngadaludrunistszifiuniaien Aduads 3.82 laotafni “iwdandafudd
o R & & v A @ A & A . A &
lagdrilafisdszlominazanududr duzduanudaiugiganidnais 3.86 uanaini
PNMIAFIRFNNATIU WU e, 818 uRzIzAUNIANEIFINAGaAILANETlY

a & v ¢ & : [ | A o a aad @
Wf]@]ﬂiiuﬂ’ﬁ‘ﬁai‘ﬂiﬂwqﬂai]’]i@]l‘w%@]']\‘]ﬂ%aUqﬂuuﬂﬁqﬂ@ﬂqdaﬂ@ﬂizﬂu 0.05

ardary : Taselunaadulage sunialuu grivmil

ABSTRACT

The purposes of this study were 1) to investigate the personal factors that affect
the decision to buy a Smartphone of students Uthai Thani Technical College and 2) to

study the marketing mix (7 P's) that affect the decision to buy a smartphone. This study



was a survey research. The instruments used were questionnaires. A sample was
selected from was 1,272 students of Uthai Thani Technical College, vocational degree.
Statistics used in data analysis were mean, percentage, standard deviation, t-test, One-
Way ANOVA, statistics, and Multiple regression Analysis.

The results of the study were as most of the respondents were male. and studying
at Vocational Certificate level 1. From the marketing mix factor (7 P's), the opinion level
was at a high level with an average of 3.74, with the aspect with the highest opinion level
being the product side. When analyzing individually, it was found that the issues “Mobile
phone brand” has the highest rating at an average of 3.91. As for the study results from
purchasing decision. It was found that in terms of post-purchase behavior has the highest
level of opinions at an average of 3.88, where the item "You will recommend the product
to others to know and recommend to use" has the highest level of opinions at an average
of 3.87. In addition, from the proof of the hypothesis, it was found that gender, age and
level of education affected the differences for behavior to buy smartphone was statistically

significant at 0.05 level.
Key Words: Factors in buying decisions, Smartphone and Uthai Thani
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