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Factors Affecting Decision to Use Grocery Store Services in Banphru Subdistrict, Hatyal
District, Songkhla Province
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ABSTRACT

Factors affecting the decision to use grocery services in Banphru Subdistrict, Hatyai District,
Songkhla Province This list has the following objectives: To study factors affecting the decision to use
grocery services. in Banphru Subdistrict, Hatyai District, Songkhla Province Classified by individual
factors Study the marketing mix factors (4Ps) that affect factors affecting the decision to use grocery
services. in Banphru Subdistrict, Hatyai District, Songkhla Province by collecting data from Grocery
service users in Banphru Subdistrict, Hatyai District, Songkhla Province. The group was designated as a
representative of the population to represent the entire population of s00 people by using a questionnaire
that was tested for Content Validity Reliability by Cronbach's Alpha coefficient. It is a tool for collecting
data by statistics used in data analysis, including frequency, percentage, mean, standard deviation. t-Test
and F-Test by One-Way ANOVA. If differences are found, it will lead to pairwise comparison using LSD.
and Multiple Regression Analysis and (Multiple Regression Analysis)

The results of the study of tea consumers in Chiang Rai province found that most of the
respondents were female, aged 31-40 years old, single status, average monthly income. 20,001-30,000
baht. Factors affecting the decision to use grocery services. in Banphru Subdistrict, Hatyai District,
Songkhla province found that the level of opinions towards Factors affecting the decision to use grocery
services in Banphru Subdistrict, Hatyai District, Songkhla province It was found that the opinion level
Factors affecting the decision to use grocery services in Banphru Subdistrict, Hatyai District, Songkhla
province, as a whole, is at a high level. Marketing mix factors affecting factors affecting the decision to
use grocery services. in Banphru Subdistrict, Hatyai District, Songkhla province The overall picture is at a
high level. and the results of the hypothesis testing found that Personal factors classified by age and
income Different factors affecting the decision to use the grocery service. in Banphru Subdistrict, Hatyal
District, Songkhla Province were different at the statistical significance level of 0.05, but the personal
factors classified by gender, status and educational level were different, affecting the factors affecting the
decision to use grocery services. in Banphru Subdistrict, Hatyai District, Songkhla Province no difference
at the level of statistical significance 0.05 In addition, the independent variable of marketing mix affecting
factors affecting decision to use grocery service. in Banphru Subdistrict, Hatyai District, Songkhla
Province That includes products, prices, distribution channels and marketing promotions. along with



explaining the variance in the factors affecting the decision to use the grocery service. in Banphru
Subdistrict, Hatyai District, Songkhla Province Statistically significant at the 0.05 level,
Keywords: Grocery Store, Marketing Mix, Decision Making
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