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ABSTRACT

A study of Marketing Communications and Brand Image Perception affecting the
selection of Thong Fah Thai restaurants (Noo-Nid) in Phuket. The purpose of this study
was to study the Marketing Communication of Thong Fah Thai restaurant (Noo-Nid) that
affects consumer choice of service and brand image perception that affects consumers'
choice of Thong Fah Thai Restaurants (Noo-Nid). An example this time is 400 consumers
using Thong Fah Thai Restaurants (Noo-Nid) in Phuket.

The study found that People who choose to use the services of Thong Fah Thai
Restaurants. (Noo-Nid) in Phuket Most of them were female, aged 36 - 45 years old, with
a bachelor's degree or equivalent. Occupation Government service/ State enterprise
employee the average monthly income is 15,000 — 20,000 baht, choosing the service of
a budget restaurant (Noo-Nid) by recognizing through marketing communications in the
form of online public relations through social media such as Facebook, Instagram, Twitter,
TikTok and marketing activities by organizing a competition to create a cheap menu.
Overall brand image awareness was at a high level. Covering all aspects of perception,
including the properties in matters of branding (Noo-Nid). The colors and patterns are
unique and outstanding. perceived value Regarding the brand (Noo-Nid), it gives a feeling
that it is worth the price paid. personality perception Regarding restaurants under the
brand (Noo-Nid), it gives a feeling of simplicity and quick access to needs. and the last
is the perception of benefits Regarding restaurants under the brand (Noo-Nid), offering a

variety of food items. statistically significant at level 0.05

Keywords: Thong Fah Thai Restaurant (Noo-Nid), Marketing Communication, Brand

Image Awareness
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