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MARKETING FACTORS AFFECTING THE DECISION TO BUY FASTFOOD
OF WORKING PEOPLE IN CHIANGMAI PROVINCE
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ABSTRACT
This research aimed to study the marketing factors affecting the decision to buy fastfood of
working people in Chiangmai province. Data were collected using a set of questionnaires with a
simple 400 individuals. Questionnaires were used to collect data. Statistics used to analyze the
data included Descriptive Statistics (Percentage, Mean, Standard Deviation) and Inferential
Statistics to test the relationship between variables by finding the stepwise multiple regression
The results revealed the marketing factors, Product, influence the decision to buy

fastfood of working people in Chiangmai province at a significant level
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